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Understanding the Motivation and Behavior of Radio
Listening among Students Majoring in Communication
Studies in Taiwan: A Study of Broadcast Radio vs. Webcast
Radio

Abstract:

The emergence of Internet has made webcast radio one of the prominent media.
Webcast radio is different from broadcast radio which requires antenna, transmitter
and government license. Although webcast radio is well adopted, little is known about
the listening motivation and behavior of its audiences. Based on the theory of use and
gratification, this study examines the factors influencing the audience’s choice
between webcast and broadcast radio. Most of the webcast radio audiences come from
two groups, namely the educated adults and the college students. In this study, the
target audience is the college students. The results showed that current webcast radio
is a replica of broadcast radio. Specifically, the listening pattern of webcast radio
audiences is the same as broadcast radio in terms of programming choice. To date, the
major web characteristics of “non-distance” and “individualization” have not been

their major reasons for webcast radio listening.
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