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Abstract

The purposes of this study are to investigate the information sharing behavior, community

environment perception in virtural parenting communities, and exam the differences in

information sharing behavior, community environment perception among different

demographic background participants. In addition, we investigate whether community

environment perception affects information sharing behavior. The study creates a final data

set of 296 female participants in Mombaby Club, BabyHome and Kimy community websites

via on-line questionnaire. Descriptive statistic, One-Way ANOVA, Pearson’s product-moment

correlation and multiple regression are adopted in this study.

The results of the quantitative analysis are reported as follows:

(1) The frequency of information sharing behavior tends to low. The community environment
perception is good.

(2) Age is the critical factor to affect information sharing behavior.

(3) Low socialeconomic status participants acquire a lot of emotion and information support
in virtural parenting communities.

(4) Participants with higher reciprocity and trust perception behave more information sharing
behavior, information giving behavior and information getting behavior.

(5) Informational reciprocity, tangible reciprocity and ability trust enhance information
sharing behavior and information giving behavior.
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