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Abstract

The study aims to explore the relationship between learners’ beliefs about the effectiveness
of learning English online and their use of strategies. It is motivated by two facets. First, learners’
beliefs are conceptions of learning that learners hold and bring to the learning task (Benson &
Lor, 1999) and learning strategies contribute to the development of the language system and
affect learning directly (Rubin, 1987). Therefore, study of strategy use as an important mental or
behavioral operation and learners’ beliefs as a determining factor influencing learning might
shed light on understanding how learners’ beliefs relate to the skills they develop in learning
languages. Second, online learning has been applied broadly as part of curriculum in learning
English due to a very high rate of internet access, and the features of sheer flexibility, such as the
repetitive practice, and time and geographical convenience.

The participants are 351 freshman students from a university in central Taiwan. A set of
questionnaires including—Strategies Used in Online Learning and Beliefs about Online
Learning—is adopted.

The results have shown that the participants use compensation strategies (Mean 3.22) most
frequently, followed by cognitive strategies (Mean 3.11); the least used strategies fall into the
categories of social (Mean 2.84), and affective strategies (Mean 2.79). Non-English majors use
compensation strategies most, while English majors prefer metacognitive, cognitive and
compensation strategies.

Correlation coefficient analysis indicates a fairly strong relationship between different
strategy categories and belief types among all the participants. Interestingly, for English majors,
there are no significant correlations between compensation strategies and all belief types as well
as the entire belief questionnaire. Finally, English majors significantly use more strategies in the
six categories than non-English majors, except that there is no difference between English majors
and engineering majors in using compensation strategies.

Key words: learners’ beliefs about the effectiveness of learning English online, online English
learning strategies, English learning strategies
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